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1 [McCormick Place 273 2,700,000 Tlnternational CES ETE SAND X

2 |Orange County Convention Center F—3UF 2,539,559 2[ICUEE 2007 JLAEJL
| 3 |Las Vegas Convention Center FANHR 2,157,235 3|The WSA Show 28 SARAR

4 |Georgia World Congress Center TES%3 1,673,563 4|MAGIC Marketplace 85 SARHR
| 5 |New Orleans Morial Convention Center | —a—#1)> X 1.508.763| | 5|The WSA Show 78 SANHR

6 |Sands Expo and Convention Center SARNHR 1,326,807 6]|MAGIC Marketplace 28 SARHR

7 |Dallas Convention Center ASR 1,116,307 7[SEMA Show SARHR

8 |The Moscone Center B oS R0 1,037,988 8|ICSC Spring Convention, Leasing Mall & Trade Expo | SRANA R |

9 |Phoenix Convention Center II=9IR 1,029,088 9| The Intl. Builders' Show A=K
10 |George R. Brown Convention Center Ea—Xb2 1,006,958 10[NBAA Annual Meeting & Convention TS24
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