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1992 5,989,837 - 10,003.4 -
1993 6,425,677 7.3% 11,262.0 12.6%
1994 6,898,309 7.4% 11,403.5 1.3%
1995 7,136,538 3.5% 11,830.6 3.7%
1996 7,292,366 2.2% 11,216.4 =5.2%
1997 7,197,871 -1.3% 10,201.9 =9.0%
1998 6,242 152 -13.3% 8,719.8 —14.5%
1999 6,958,201 11.5% 9,754.8 11.9%
2000 7,691,402 10.5% 10,250.9 5.1%
2001 7,522,163 —2.2% 9431.5 —8.0%
2002 7,567,112 0.6% 8,831.2 —6.4%
2003 6,127,291 -19.0% 6,937.3 —21.4%
2004 8,328,720 35.9% 9,799.6 41.3%
2005 8,943,029 7.4% 10871.0 10.9%
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